
 

 

 

Farm to Table Internship 

This internship is collaboration between the B Street Living Museum and Aramark.  Interns will 

explore the connection between farms and the people they provide for by participating in all steps 

of the process: growing, harvesting, delivering, food preparation and its final presentation to the 

consumer.  Additional experience will provide lessons in food safety, GAP, cooking, preparation, 

preservation, and presentation.  Lastly, this intern will also explore the ability to develop a closed-

loop system with Aramark to recycle food scraps into usable compost. 

Requirements 

 10 hours/week-4 credits/semester 

 Must have a valid Driver’s License 

 Access to a vehicle is preferable 

 Must be able to lift and carry 50 lb 

Key Responsibilities 

 Assist in the planting, cultivating, harvesting, washing, and delivery of crops 

 Participate in student farm stand, chef outreach and any other food distribution efforts. 

 Market B Street products and learning opportunities 

 Read books and articles to understand crop management, Irrigation, greenhouse management, 

season extension, soil fertility, or building local food systems 

 Keep and maintain detailed records of farm activities 

Preferred Qualifications 

 A strong interest in sustainable food systems 

 A desire to eventually work in a food related business 

 A strong work ethic, the ability to work independently and self-motivate 

 Ability to build and maintain relationships 

Learning Objectives 

 Learn how to perform proper harvesting, washing & packing techniques for a small farm 

enterprise as well as distribution of food to various end users 

 Experience weekly management of a sales account and recordkeeping 

 Recipe generation based on seasonal produce items for best consumption outcomes 

 Additional learning objectives as provided by faculty advisor 

 



 

 

 

Farm Manager Internship 

The Farm Manager Intern will spend much of his/her time shadowing the Farmer Educator & the 

Site Coordinator to learn sustainable agriculture practices and methods in place at B Street.  

Additional time will be spent reading books, and /or gaining a relevant education about sustainable 

agriculture methods.  The Farm Manager Intern will relate directly to the growing and marketing of 

crops to a variety of end users.  At the end of the internship, the intern will be ready to undertake 

practical farm work at an off campus agricultural business. 

Requirements 

 10 hours/week-4 credits/semester 

 Valid Driver’s license 

 Access to a vehicle 

 Must be able to lift and carry 50 lb 

Responsibilities 

 Assist in the planting, cultivation, harvesting and delivery of crops. 

 Manage the farm stand, greenhouse, and all aspects of farm management 

 Participate in marketing of products and learning opportunities 

 Read books and articles to understand crop management practices 

Preferred Qualifications 

 A strong interest in learning about sustainable food systems 

 A desire to eventually work in a food related business 

 A strong work ethic, the ability to work independently and self-motivate. 

Learning Objectives 

 Gain practical, hands-on experience in managing all aspects of small farm management 

 Concentration will be primarily in all aspects of food production including irrigation, soil 

fertility, integrated pest management, season extension, & more 

 Learn about crop scheduling, succession planting, crop needs, irrigation amounts 

 Additional learning objectives as provided by faculty advisor 

 

 



 

 

 

 

Communications Manager Internship 

The Communications Manager Intern will work with the Farmer Educator and the Faculty Director 

to record and manage marketing and communications for the B Street site.  This includes regular 

updates of social media sites, B Street website, newsletter and other publicity efforts.   

Requirements 

 4-6 hours/week-3 credits/semester 

 Excellent writing skills 

 Excellent photography skills 

 Fluency with Photoshop, Illustrator, in design, or other desktop publishing software. 

Responsibilities 

 Prepare a monthly newsletter promoting B Street activities and events 

 Work with Staff and directors to produce brochures and other marketing instruments 

 Provide the webmaster with photos and copy as need to keep the website up to date 

 Work with Staff to update Facebook & Twitter 1-2 times daily 

 Manage YouTube Account and respond to comments on videos published 

 Produce documents related to marketing including pamphlets, brochures, posters, etc. 

 Be an integral part of Marketing and communications on any Kickstarter, Indiegogo, efforts 

 Update supportive parties of progress on grant fund usage 

Preferred Qualifications 

 Background in graphic design or integrated media 

 A desire to work in communications or other applied arts fields 

 A strong work ethic, the ability to work independently and self-motivate 

 A team player that can integrate their efforts as part of a larger team effort 

Learning Objectives 

 Hands on experience managing social media for an organization 

 Experience in crowd funding campaigns 

 Learn how to develop and manage marketing and promotional materials 

 Practical experience using Illustrator, Photoshop, and various Desktop publishing software 

 Hands on experience moderating and answering questions through social media outlets 

 Additional learning objectives as provided by faculty advisor 


